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IN ONTARIO’S RURAL COMMUNITIES,

MUSEUMS SUPPORT:

% Economic Development

«  Museums help attract skilled workers' & visitors” and renew downtowns’

"lr Tourism Growth

Museums are key assets for developing Ontario’s rural tourism’®

«  Ontario museums welcome 7.5 million visits by tourists every year*”
«  Museum visitation in Ontario has grown 12% in two years’
o Cultural tourists, on average, spend twice as much and stay a night longer™

"lr Local Education

Museum visits build higher achievement and sk|||s in reading, math, science,
and critical thinking, especially for rural students™®

o 77% of Ontario museums offer programs linked to provincial curriculum’

o« o . . 3
. Digital experiences link museums and schools

% Community ldentity & History
o 2/3 are Community Museums, dedicated to local stories and history®

.y . . 4
«  Rural museums are key amenities for community pride and rural culture

% Senior Vitality

« 45,000 Ontario seniors take part in specialized museum programs each year’
Museum programs combat social isolation and build senior well-being"
. Ontario’s 37,000 museum volunteers contribute 2.5 million hours a year’

Ontario Museum Association www.museumsontario.ca 1-866-662-8672
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IN ONTARIO’S RURAL COMMUNITIES,

museums, galleries, & heritage sites
help create distinct & vibrant places to

live, work, visit, & invest

About the Ontario Museum Association Connect with us:
The OMA is the professional association representing the more Marie Lalonde
than 700 museums, galleries, and heritage sites across Ontario. Executive Director / Directrice générale
50 rue Baldwin Street, Toronto, ON
M5T 114
Tel.: 416 348-8672 Toll-free/Sans-frais ON: 1-866-OMA-8672

Fax/Téléc.: 416 348-0438 www.museumsontario.ca

Ontario Museum Association |

Association des musées de |'Ontario

Email : mlalonde@museumsontario.ca
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